
International Volunteer Year (IVY) 2026 Online Campaign – Ministry of Social Development and Human Security Thailand

In recognition of the International Volunteer Year 2026, the Ministry of Social Development and Human Security (MSDHS) Thailand and UN Volunteers (UNV) Thailand launched a national digital campaign to strengthen the foundation of volunteerism across the country. 

The campaign supports the development of a comprehensive National Volunteer Database under the Department of Social Development and Welfare (DSDW), a critical step toward formally recognizing volunteer contributions at a national scale. Through this campaign, online volunteers across four of Thailand's regions were mobilized to share the database with their networks in order to formally recognize volunteer contributions across Thailand.

This collaboration marks the second engagement between MSDHS and UN Volunteers Asia and the Pacific, building from the regional first collaboration established during International Volunteer Day 2023. This digital campaign deepens the focused partnership with the Government of Thailand with national Online Volunteers recruited across Northern, Northeastern, Southern and Eastern Thailand. 

From a regional starting point, the partnership has reached a significant milestone as a national effort that sets a new standard for how Thailand formally recognizes and values volunteer contributions by establishing volunteer data infrastructure that is both locally relevant and nationally significant. 

This initiative was the first IVY 2026 campaign in collaboration with a member state for the Asia Pacific region. 

DSDW Key Objectives
· Establish a centralized national volunteer database capturing individual profiles, skills, geographic reach, and volunteering experience
· Document the social value created through volunteer activity and partner networks
· Integrate volunteerism into national policy and development planning frameworks
· Publicly celebrate volunteer contributions and foster a culture of civic responsibility

[bookmark: _Hlk195112294]
Results of IVY Campaign with Online Volunteers
· As a result of this campaign, the DSDW portal successfully registered over 115 additional volunteers and their contributions, registered from 22 to 137.
· The IVY digital campaign generated 243,840 impressions and engagement across four regions in Thailand, reflecting solid reach driven by volunteer participation and effective use of core social media platforms to promote the spirit of volunteerism in Thailand. 
· Overall platform performance is heavily concentrated on Facebook and Instagram, which together account for roughly 83% of total impressions, with Facebook slightly leading at ~27.4K impressions (42%) and Instagram close behind at ~26.4K (41%). TikTok contributes a modest ~6.7K impressions (10%), indicating secondary reach, while LinkedIn trails further with ~4.6K impressions (7%). X (Twitter) delivers minimal visibility at just ~1.4K impressions (2%). 
· The campaign adopted a structured group coordination model, in which a selected group of Online Volunteers (OVs) took on additional leadership responsibilities to coordinate and guide Outreach Volunteers across regions. These Online Volunteers were responsible for amplifying the campaign through social media outreach to support volunteer registration on the DSDW platform with an overall 83% participation rate during the campaign.
· 20 OV group coordinators played a key role in promoting IVY 2026 and the DSDW Platform through regular social media outreach, peer engagement, and basic performance reporting. The coordinators provide additional support by facilitating the volunteer groups, ensuring consistent posting and reporting, and serving as a communication link with UNV to the volunteers.

Participation Rate Breakdown:
	Category
	Total
	Active
	Participation Rate

	By Region (Outreach Volunteers)

	Northeastern
	52
	46
	88.5%

	Southern
	40
	34
	85

	Northern
	59
	46
	78

	Eastern
	42
	32
	76

	Overall Outreach Volunteers
	193
	158
	82%

	By Role

	Group Coordinator
	21
	20
	95%

	Outreach Volunteers
	193
	158
	82%

	Overall
	214
	178
	83%








	Regional Recommendations (From Group Coordinators)

A) Points All Regions Consistently Agree On
1. Participation discipline is critical
· Clear expectations, minimum posting requirements, social media content and calendar, and early check‑ins are necessary.
· Higher participation leads to higher impressions and engagement.
2. Instagram and Facebook should remain core platforms
· These platforms deliver consistent reach across all regions.
· TikTok performs best when aligned with content style and audience.
3. Standardized reporting is essential
· Inconsistent metrics limit cross‑region comparison and insight.
· Platform‑level reporting and engagement tracking are needed for future evaluation.
4. Clear calls‑to‑action (CTA) improve impact
· Visibility alone does not drive results, Call-to-actions are what transform that opportunity into real conversation and connection.

B) Distinctive Regional Perspectives
· Northern Region
· Emphasize tracking progress by platform and ensuring participation requirements are clear and understood by all. 
· North Eastern Region
· Had strong focus on structured group coordination, with clear leaders, deadlines, and progress tracking which led to the highest participation of all regions. 
· Eastern Region
· Highlights the importance of using existing personal accounts with established followers for better algorithmic reach and credibility.
· Southern Region
· Places heavier emphasis on video‑first strategy (Reels and TikTok) and proactive content guidance from the start of the campaign.

C) Subsequent Collaboration
· OV to support survey distribution and data collection for four regional workshops on volunteerism between May to June 2026
· Support for DSDW’s planned national assembly meeting on policy recommendation for DSDW’s Promotion and Network Coordination Group (October 2026).
· 2026 Sustainability Expo (tbd)
· IVD, late November 2026 



